
HOULDEN IN THE PRESS: MEMBERS ENJOY 

HEALTHY CHRISTMAS 2022 
 

Following on from a very 
reasonable festive season for 
the majority of our Members, 
given the current climate we 
find ourselves in, we share 
recent coverage in the trade 
press. 
 

 
Retail Jeweller – Houlden Members enjoy health Christmas 2022 

Retail members of buying consortium the Houlden Group have reported a healthy uplift 
in business during the Christmas 2022 period, despite external pressures from industrial 
disputes and adverse weather conditions. 
Whilst some retailers reported a dip in footfall, overall transaction values were up despite 
a fall in the sales of lower priced and entry level jewellery and watches. 

Houlden Group chief executive, Helen Haddow explained: “Having experienced 
favourable business in the lead up to Christmas, members are approaching the coming 
year with cautious optimism, against a background of easing supply chain pressures and 
commodities cost inflation. 

“Moreover, with the slew of rail strikes in 2022, many consumers are now realising the 
advantages of shopping locally – which plays to the strength of some Houlden retailers 
based in key regional high streets. With revenues also boosted by the purchase of more 
expensive items, members are however concerned about the potential impact of the 
economy on the volume end of the market, as experienced over the Christmas period.” 

Looking ahead to 2023 Haddow continued: “On the Houlden side, we will continue to 
place sustainability at the top of the agenda in 2023. This will include the ongoing 
development of our Taking Greater Responsibility project and advancing the due 
diligence of the Supply Chain initiative, with a focus on both sustainability and corporate 
and social governance. 

https://www.houldenjewellers.com/


“We encourage best practices that companies of all sizes can implement as, in our view, 
the next generation of consumers will expect proof of sustainable practice, so we are 
taking the small steps now which will make a big difference in years to come. 

“At the same time, we will be keeping an eagle eye on the economy and its impact on the 
luxury goods and jewellery sectors, flagging-up commercial opportunities to help 
members develop their current strategies for future success.” 

Commenting on the group’s upcoming London meeting, which will take place from 5-7 
February, Haddow said: “Our first members’ meeting of the year is designed to provide a 
proactive forum for not only the exchange of knowledge and ideas, best practices with a 
focus on accelerating further online and digital presence, and expert commentators on 
retail and the economy, but also as importantly networking and buying.” 

Haddow also added that in the Spring, the Houlden team will be moving into a new 
permanent headquarters in Glasgow city centre. Refurbishments are currently underway, 
and the team are said to be all looking forward to working in this modern sustainable 
office environment. 

Looking back on 2022 Haddow added: “Despite the challenges presented by the cost-of-
living crisis, rising inflation, the aftermath of the pandemic and the fallout from Brexit, a 
review of Houlden business conducted over the past twelve months indicates excellent 
results - up 20% vs the previous record-breaking year of 2021. 

“Based on a deeply rooted culture driven by the belief in the strength of collective power, 
values and innovation, I am confident that this will stand Houlden in excellent stead going 
forwards. 

"We have experienced a steep learning curve since the start of the pandemic in 2020, but 
we enter 2023 not only more agile and adaptable but also with a roster of prestigious 
members and brands, together with a host of key supplier partners. All of which will help 
Houlden members collectively achieve long term growth and success.” 

 

The National Association of Jewellers – Houlden Members report healthy uplift in 
Christmas 2022 business 

https://naj.co.uk/jewellery-news/houlden-members-report-healthy-uplift-in-christmas-2022-business
https://naj.co.uk/jewellery-news/houlden-members-report-healthy-uplift-in-christmas-2022-business

